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Here's an easy-to-follow, practical marketing book for academic and special libraries. Written by two
practicing librarians who are passionate about communicating with users, the book provides both the
inspiration and drive to market your library and practical tips and suggestions on how to do that effectively.

Topics covered include:
- The process of planning a marketing campaign and how some time spent on planning at the outset can help
keep you focused and help you determine your level of success.
- The importance of using brands and brand identity to help you establish your library’ s brand and market
that aggressively to your users and potential users. Brand consistency is stressed here.
- Marketing tools:
- Digital publications,
o Socia media,
o Visual and print marketing materials,
= Personal interactions
o Events
- you can use throughout the year.

For each topic, we will talk about best practices, what works, what often doesn’t, and we share best concise
case studies from al types of academic and specia libraries.
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From reader reviews:
Nancy Adams:

Baook is definitely written, printed, or descriptive for everything. You can understand everything you want by
apublication. Book has a different type. Asit is known to us that book isimportant thing to bring us around
the world. Beside that you can your reading proficiency was fluently. A e-book Marketing for Special and
Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series)
will make you to be smarter. Y ou can feel considerably more confidence if you can know about everything.
But some of you think this open or reading a book make you bored. It's not make you fun. Why they may be
thought like that? Have you in search of best book or ideal book with you?

Barbara Taylor:

The book Marketing for Special and Academic Libraries. A Planning and Best Practices Sourcebook
(Medical Library Association Books Series) can give more knowledge and also the precise product
information about everything you want. Why must we leave the great thing like a book Marketing for
Specia and Academic Libraries. A Planning and Best Practices Sourcebook (Medical Library Association
Books Series)? A number of you have a different opinion about reserve. But one aim that book can give
many details for us. It is absolutely right. Right now, try to closer using your book. Knowledge or
information that you take for that, you can give for each other; it is possible to share all of these. Book
Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library
Association Books Series) has simple shape nevertheless, you know: it has great and big function for you.

Y ou can appearance the enormous world by wide open and read a e-book. So it is very wonderful.

Marva L arson:

Playing with family inside a park, coming to see the seaworld or hanging out with close friends is thing that
usually you will have done when you have spare time, after that why you don't try issue that really opposite
from that. 1 activity that make you not sense tired but still relaxing, trilling like on roller coaster you already
been ride on and with addition associated with. Even you love Marketing for Specia and Academic
Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series), it is
possible to enjoy both. It is very good combination right, you still wish to missit? What kind of hang typeis
it? Oh seriously its mind hangout fellas. What? Still don't buy it, oh come on its named reading friends.

Lily Tarver:

Areyou kind of occupied person, only have 10 or perhaps 15 minute in your time to upgrading your mind
talent or thinking skill even analytical thinking? Then you are experiencing problem with the book as
compared to can satisfy your short space of timeto read it because al of thistime you only find reserve that
need more time to be learn. Marketing for Special and Academic Libraries: A Planning and Best Practices



Sourcebook (Medical Library Association Books Series) can be your answer mainly because it can be read
by you actually who have those short free time problems.
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